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Predictably Unpredictable 
Your Google AI Path to Customer Connection









Organise the world’s information
and make it universally
accessible and useful



Search remains our



Search is more helpful and
more relevant than ever before 



Search reflects people’s 
boundless curiosity



Source: Google Internal Data, Jan 2025



of the searches
we see each
day are new!!!



AI is supercharging Search
and reshaping consumer 

behaviour



SEARCHING

SOURCE: Google I/O 2025

Now you can Search anything









Google Internal Data, Global, Lens, April 2024



Try it on
See how clothes 
look on you, 
from just one 
photo



ClothingModel

Virtual Try On Final output







on Search



People who use AI Overviews
search more – and are more

                  with the results

Source: internal data; Alphabet Earnings Q1 2024



Source: internal data; Alphabet Earnings Q1 2024



Source: internal data; Alphabet Earnings Q1 2024





E+E +       CL🦀 

Agent Mode 
in the 
Gemini app
Coming soon to 
subscribers



AI is supercharging Search
and how we work with marketers



Source: Google/Measure Protocol, Consumer Journey Analysis, US, online consumers 18+, n=370 Android users, Oct 24 - Nov 6, 2024.
Georgia Institute of Technology, A new neural network makes decisions like a human would, July 15, 2024

         mobile touchpoints
and                decisions35,000

130







Consumers
are predictably



The same AI that powers Search, 
powers                                      s



Marketing is one of the most 
proven  ROI use cases for AI 

we’ve ever seen



and adapting to consumer
trends twice as fast

60%



Google is where discovery starts, 
and decisions are made



Source: 80% = Google Internal Data, Global, August 2024
63% =  Google/Ipsos, The Relevance Factor, n=18,003, online shoppers 18+ US, UK, AU, BR, CA, FR, DE, IN, IT, JP, MX, NL, SG, KR, ES, TW, TH, VN, Mar 2024

of Google Search ad spend comes
from users actively searching for
information and exploring option

of consumers are open to
purchasing from brands they
have never heard of before



Google is the #1 shopping resource
that consumers say they’d have the

hardest time making shopping
decisions without

Google/Ipsos, The Relevance Factor, Mar 2024, Use Google while shopping (n=15,097), 
online shoppers 18+ US, UK, AU, BR, CA, FR, DE, IN, IT, JP, MX, NL, SG, KR, ES, TW, TH, VN.



Source: Google/Ipsos, The Relevance Factor n=301, Gen Z online shoppers, DE, Mar 2024.

of Gen Z uses
Google for
their shopping



                               is where
your customers come to decide

between you and your competitor



Search is                           and
than ever before





How might you embrace
your own



Thank you


